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Information Requests to SCGM
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1. Reference: June 26, 2003 Requête amendée, paragraph 12 and last conclusion

1.1. What order or orders is SCGM seeking from the Régie respecting the retailer billing and collection service proposal and the various terms and conditions contained therein?

2. Reference: SCGM-11 doc. 5, page 15, table 1
2.1. SCGM estimates that a maximum of between 315 and 630 106 m3 could potentially be sold through fixed price contracts if they were made available on the market. Please provide the average consumption that was assumed for a residential consumer and for a general sales consumer in SCGM’s calculations.

2.2. Please provide an estimate of the number of customers and volumes that could potentially take advantage of a fixed price contract with a retailer broken down by rate class. For the rate D1, please break down the number of customers and volumes between the small and large D1 customers.

3. Reference: SCGM-11 doc. 5, page 18 to 20, Subscription Process
3.1. Please confirm that SCGM will accept the representation and warranty of the retailer that the retailer has been authorized by the customer to supply the customer's gas, without the need for the retailer to supply copies of contracts to SCGM.

3.1.1. Under what circumstances would SCGM request a copy of the contract, and to what degree would it feel justified in intervening in the relationship between the customer and the retailer?

3.2. Confirm that SCGM will accept agreements entered into by either the account holder at the premises or the account holder’s spouse. 

3.3. According to lines 2-4 on page 19, SCGM determines the customer’s eligibility on whether she has been on system gas for at least 12 months.

3.3.1. What are the operational issues that SCGM thinks make the 12 month constraint necessary?

3.3.2. Confirm that, under this proposal, a customer whose contract ends on a certain day, if she fails for whatever reason to renew with her retailer or find a new retailer 30 days in advance, will have to return to system gas for 12 months mandatorily.

3.4. With respect to the proposed contract cancellation process:

3.4.1. Explain why SCGM feels it appropriate to send out the confirmation letters and handle the cancellation requests on behalf of the retailers. Under what legal authority would SCGM be acting in seeking to intervene between a retailer and a customer?

3.4.2. Under SCGM’s proposal to handle cancellation requests:

3.4.2.1. In the case SCGM has not received the cancellation form by the end of the 15-day period, will the customer be assumed to have accepted the terms and conditions of the contract she has signed with the retailer?

3.4.2.2. How much time in advance will the retailer be notified by SCGM that the customer cancelled his contract? Will SCGM commit to a certain minimum timeframe to notify the retailer that the customer has cancelled the agreement he signed with the retailer?

3.5. SCGM proposes that the deliveries under the retailer contract would commence on the first day of the month (page 20, lines 14-16). Does SCGM envision future changes to this policy to allow the commencement of the deliveries on additional, pre-determined or otherwise, dates of the month (e.g. on the 15th of the month, or on a date chosen by the retailer subject to notice provisions)?

3.6. With respect to section 6, please provide a reverse chronological timeframe (in number of days) showing the different steps to be undertaken up to the commencement of the deliveries e.g. contract signature, distributor notification, end of the 15-day cooling-off period, commencement of deliveries (and other steps if required).

4. Reference: SCGM-11 doc. 5, pages 20-21
4.1. Please confirm that the bill will provide the unit price agreed to between the retailer and the customer, and the name, address and phone number of the retailer.

4.2. SCGM proposes that the retailer-supplied compressor fuel be charged through the gas commodity rate, by contrast to the current policy for the utility-supplied compressor fuel which is charged separately. 

4.2.1. Please provide an estimate of the average utility-supplied compressor fuel price charged to SCGM’s customers over the past year.

4.2.2. Does SCGM agree that requiring suppliers to charge the compressor fuel through the commodity rate makes price comparisons by the customer difficult?

4.2.3. Given that this structure will inhibit competition, how would SCGM propose to address this barrier? 

4.2.4. What barriers, if any, exist to allowing two line items for the retailer on the bill, one for the commodity rate and one for compressor fuel charge?

5. Reference: SCGM-11 doc. 5, page 26
5.1. Please confirm that under SCGM’s proposal, customers with annual volumes greater than 1,168,000 m3 will not be eligible for the proposed agency billing and collection service. What is the rationale behind the 1,168,000 m3 volume threshold?

5.2. Confirm that below 75,000 m3 per year, there would be no price changes allowed during the term of the contract. What are the rationales behind the 75,000 m3 volume threshold? 

5.3. Please indicate how many SCGM customers consume less than 75,000 m3 per year, between 75,000 and 1,168,000 m3 per year, and over 1,168,000 m3 per year. Also provide a table breaking down these numbers of customers in the existing rate classes.

5.4. Confirm that currently the credit risks related to large volume consumers that are on system gas are borne by all large volume customers.

5.5. Is SCGM prepared to provide billing services to retailers where title transfers directly from the retailers to customers consuming more than 1,168,000 m3?

6. Reference: SCGM-11 doc. 5 page 27, lines 15-25

6.1. Will SCGM enter into agreements with retailers to determine the respective obligations of the distributor and the retailers?

6.2. If yes, please file a copy of the form of agreement that SCGM would propose to enter into with the retailer. If this document is not currently available, what will the process be for developing such form? Will SCGM consult with potential retail market entrants in developing the form?
7. Reference: SCGM-11 doc. 5, page 33
7.1. Under the proposed section 3.1, will SCGM provide delivery capability at Dawn as well as Empress? Explain.

7.2. In the proposed section 3.4, SCGM requires a customer who wishes to switch to a fixed price contract with a retailer to notify SCGM at least 30 days in advance. 

7.2.1. Confirm that SCGM will accept that the notice be given by the retailer on the customer’s behalf.

7.2.2. What operational issues make this 30 day delay necessary by contrast to a shorter delay?

8. Reference: SCGM-11 doc. 5, page 35
8.1. SCGM foresees implementation costs of about $230,000. Please provide an itemized breakdown of this figure.

9. Reference: SCGM-11 doc. 5, Appendix 6
9.1. How many retailers surveyed indicated they would seriously consider entering the low-volume market in the event that SCGM implemented some or all of the measures cited during the interviews? In your response, please make the necessary distinction between the retailers that are currently doing business in Québec and those that are not. Also, please identify those measures that retailer found most problematic, and provide any further feedback received in respect of those measures so identified.

9.2. On page 14 of the Décima Report reference is made to a financial settlement pattern called the “smooth remittance on consumption”. Please explain how this settlement pattern differs from “settlement on consumption” or “settlement on delivery”.

9.3. On page 17 of the Décima Report there is a list of items that the retailers surveyed considered should appear on SCGM’s bill. Please provide an example bill showing what and how the information would appear on the bill.

9.4. In the last bullet on page 17 of the Décima Report, it is indicated that “no retailer would oppose if Gaz Métropolitain showed the compressor fuel costs separately from the base commodity cost”. 

9.4.1. Was it contemplated, at the time the consultation was held, that SCGM would accept to charge the retailer-supplied compressor fuel separately from the gas commodity? Please specify. If it was indeed contemplated, why this change in the proposal from then to now?

9.4.2. Confirm that SCGM now proposes that the retailer-supplied compressor fuel cost be bundled in the gas commodity price.

9.4.3. Did the retailers say what their position would have been if they knew, at the time of the consultation, that the retailer-supplied compressor fuel was to be bundled in the retailer’s fixed price? 

10. Reference: SCGM-11 doc. 5, Appendix 7
10.1. It is not clear from the evidence whether SCGM is requesting that the Régie approve the proposed standard commercial practices, or whether the content of those commercial practices is considered to be left at SCGM’s discretion.

10.1.1. Please clarify SCGM’s position in this respect, and state what is requested from the Régie.

10.1.2. If the Régie were to make findings in respect of standard commercial practices other than those proposed by SCGM, confirm that SCGM would comply with those findings.

10.2. It is indicated on page 10 of the Décima Report that the code of conduct is mostly considered by the retailers surveyed as a tool to protect residential consumers. According to the third paragraph in the “Code of Conduct” section, the retailers who do not wish to enter the residential market seem to not want to be forced to adhere to a code of conduct. However, section 1 of Appendix 7 does not make any distinction between the types of customers.

10.2.1. Does SCGM consider that the same standard commercial practices should apply for consumers below 75,000 m3 per year and those above that threshold?

10.2.2. If yes, please explain why larger and more sophisticated customers require the same protection?

10.3. Under section 7, SCGM proposes it will not accept automatic contract extensions or renewals, even if extension or renewal provisions were agreed to in the initial contract. 

10.3.1. What legal or regulatory authority does SCGM have to deny a customer’s request to continue to be supplied by their chosen gas retailer?

11. Reference: SCGM-11 doc. 5, affiliate relationships
11.1. Is it the intent of Gaz Métropolitain Plus (GMP), any other affiliate of SCGM, or SCGM itself, to offer fixed price natural gas supply to customers in Québec?

11.1.1. If yes, indicate what measures (e.g. affiliate relationship code of conduct), if any, SCGM will take to ensure that no inappropriate preferential endorsements, cross-subsidies or information sharing would take place between itself with its unregulated affiliate(s)/product(s). 

11.2. Does SCGM currently provide billing, collection or customer care/call centre services to GMP or any other affiliate for the rental of water heaters, provision of appliance maintenance services, or any other unregulated services that any SCGM affiliate offers in the market?

11.2.1. If yes, indicate what amount, if any, is currently charged by SCGM for the provision of these services, and how (i.e. under what costing methodology) that amount is derived.

11.2.2. Will SCGM provide billing, collection or customer care/call centre services to companies unrelated to SCGM intending to offer various natural gas-related services to customers, on the same terms as to those provided to GMP?

11.3. Respecting the appliance financing available through the PréGaz and AccèsGaz commercial programs, does SCGM provide the billing of the monthly payments on behalf of the financial institutions involved in the financing?

11.4. Is the Société en commandite de financement Gaz Métropolitain (SCFGM) still offering financing contracts to customers? 

Signed in Montreal, this 10 day of July, 2003

(s) Stikeman Elliott

STIKEMAN ELLIOTT LLP

Me Marc Laurin

Attorneys for DIRECT ENERGY MARKETING LIMITED
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